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Engaging
all levels

It is good at attracting
people with different

levels of interest, not just
cultural frequent flyers,

artforms

There is delight at the way
events combine artforms,
mixing the traditional
with the modern and

the spectacular with the
intimate,

audiences?

84%
Attenders enjoy being
able to engage as part
of a group (84%),
especially with friends,
but also as adult and
children groups.

The quality of experience
is rated highly, with
84% of respondents
recommending the event
at 8/10 or higher.




Who are our audiences?

Bright young things

Age Ethnicity

: Whit:
« Outdoor Arts attracts young audiences: B5% i
25-44 year olds make up 43% of
y o 1% @ Asian or
respondents at these events, _
} : 8% Asian British
but only 34% of the English population,
: " Outdocrs Arts 3% . Black or
» Qutdoor Arts audiences are dominated
S ® 2017-18 average % Black British

by younger cohorts, whereas across the

cultural sector in general, attendance England 4% [ MixedMultiple
increases with age. Census 2011 3% ethnic background
2%
. Other
! 1%

1624 R 1%

9%

2534 R 2% 16-24 year-old Outdoor Arts

14% .

audiences are BAME.

2544 T 22%

15%
e i N 2 PR /,,‘:"' « Qutdoor Arts audiences are representative of the

18% e P English population
55.64 . ) Outdoors Arts = White visitors are slightly under-indexed, while Asian
' 21% 2017-18 average ‘
groups are over-represented in the whole dataset.
65 & aver - 12% England « Across the cultural sector at large, the opposite Is the case,
20% Census 2011

with white attendees being commonly overrepresented

“The events were excellent and brought the City Centre to life in an unusual, original and diverse way.”




Who do they attend with?

All together now

:in":!h child ,lv Engagement level by visitor type
ddren onl
i @ High Medium ® Low

I -
£l -

Visitor type by group type

First time Repeat

Overall

with other adult(s)

Repeat visitors
and child/childzen

First Time Visitors

With other The majority of visitors ar
adult(s) only 76%

attend with other adults

@ Single Adults Families Adult Groups

41% Single adults

18% 31% Overall

EN 17 63% 16-24

30% 55% 25-34 38%
sox o 2540

17% 37% 46% 45.54

7% 6% 55-64
, 9 65+ C/\k) Outdoor Arts events are

successfully attracting similar

0O proportions of first-time
« Family groups dominate the middle age bracket of 35-44 6 1 /o and repeat visitors across all

Adult Groups

Repear visitors are more prevalent than first timers across ail visitor group types

engagement levels and are not
+ The youngest surveyed attenders are significantly more likely to reliant on cultural frequent flyers

attend in adult groups than with their families, although children ‘ for fresh blood.
who are themselves under 16 are not independently surveyed.

“A great, free day out and a great atmosphere. It feels like a holiday when you attend.”



Why do they come?

Fun with friends

54%

of survey respondents aged

16 - 34 identify their

main reason for attending as
being primarily Sodial, though
this decreases steadily with age.

Atmosphere Ol nikponaent thowe
aged over 55, are more likely
than younger cohorts to

cite Entertainment as their
main motivation and are
increasingly inclined towards
Leamning.

Families are 80%
motivated by social
and entertainment
reasons

46% Socially Motivated

Medium 6% Iypically, lower cultural engagers are most likely to cite

Social as their main motivation. though overall motivations

31% are similarly spread across engagement levels

“There is an element of the unknown to this performance that created quite a talking point!” X



What do they think?
Satisfied customers

Visitor experience ratings for Outdoor Arts are extremely positive. Satisfaction levels
vary by region:

@ Very good Good @ Neither good nor poor @ Poor @ Very poor

Quality of ‘ -
the performances 63% ' 1% 0%
Value = )

. Value formoney scores 94% of visitors rate their averall experience as Cx) Repeat visitors express greater satisfaction with events than first timers:
especially highly ‘Very good' or ‘Cood”

The whole
experience

Repeat visitors: T2% First time visitors: 63%

Satisfaction %

Satisfaction % A
by region:

by age
83% I7% 74% 74%. 70% 54%  S51%  51%
Satisfaction levels increase steadily with age

16-24

84%

spondents rate
kelthood to
nd the event
at 8/10 or higher

35-44

45-54

55-64

West Midlands
Yarkshire and the Humber
South East

East

“It was a comlpete delight that had me grinning like an 1




g the audience agency

theaudienceagency.org
Outdoor Arts Audience Agency Report

Feature: Attracting audiences other artforms cannot reach
Case in Point: Without Walls Associate Touring Network

International Agent: Outdoor Arts above & beyond audience
development



@OutdoorArtsUK
@OutdoorArtsPRO
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oot @0OutdoorArtsPRO

¢ OutdoorArtsPRO

| Edit profile

OutdoorArtsPRO

News, funding, commissions, meetings, events & jobs for everyone working in the
Outdoor Arts performance sector; @a it il funded. (pic: @ )
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Outdoorartsuk
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outdoorartsuk.org
info@outdoorartsuk.org
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About me

m Outdoor Arts Producer working in the city since 2011
m Passionate about changing perceptions of the city
m Worked with communities across all wards of the city

m 9 years working with artists and creatives, regionally and
nationally

m Excited by the possibilities of sport, arts and cultural
collaborations

m Member of Outdoor Arts UK Board



Where we are?

m European City of Sport 2019-2020
m UK - Coventry City of Culture 2021
m Commonwealth Games 2022

m Cultural Strategy



Working with artists and
communities

m It’s about the invitation - open invitation to city (groups,
communities)

m Reaching all parts of the city to engage in a programme
of activity which holds the sensitivities of all
communities.

m Raising the regional, national and international profile of
Coventry, working across platforms, sectors and artforms

m To be known as a city that delivers World Class
experiences - to its citizens and to visitors







Partnership Working

m Schools, colleges, universities, artist communities, public health,
sport /leisure centres as cultural venues and sports clubs

m Coventry Bid
m  Community leaders

m Surgeries, meetings outreach and attending networking events that
are already set up in community centres e ‘F13’

m Health and Wellbeing agendas

m Creative Match-makin 8not always about money....its about time
and empowering people

m Developing a clear marketing strategy
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Venues, Locations &
Audience Engagement










absolute







Training and mentoring

m Identifying community leaders, gatekeepers, champions
who can help to broker new relationships

m Go/See money

m Future jobs schemes

m Supper Clubs - Creative People and Places model
m Advocacy

m Steering groups
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