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	Reduce incidence of skin cancer
	Publicity campaign targeted at male construction workers
	Males 16+
	June – Sept 09
	PCT + all partners with maintenance depts/commissioning physical developmt projects
	
	
	
	
	
	S = Raise awareness with 500 males.
H = Skin cancer incidence


	Core budgets

	
	Publicity campaign aimed at teenage and 20 year old females/
	Females 14 - 25
	
	
	
	
	
	
	
	
	

	
	Publicity campaign aimed at tanning studios
	
	
	
	
	
	
	
	
	
	


